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MARK5069 – RESEARCH METHODS FOR MARKETERS

Case Study:
“Alcohol Awareness in the UK”
You have been recruited as a local experienced researcher by the ‘No Alcohol’ Institute, a research organisation sponsored and funded by the UK Government.   The purpose is to carry out a study of awareness, perceptions and attitudes towards alcohol among university students in Leicester. The ‘No Alcohol’ Institute wishes to develop an awareness programme among university students in Leicester during January 2022 of the health risks arising from excessive alcohol intake. The aim of this programme is to not only raise awareness of alcohol as a potential health threat, but to also educate students on how to adopt a healthier and alcohol-free lifestyle. Before launching that programme, they want you to get data for them on the following:    
1. The wider background situation of alcohol consumption and alcohol related issues in the UK.
2. Current trends in student drinking and alcohol-related behaviours in the UK. 
3. Understand some of the current behaviour and lifestyle trends and how that links to the alcohol misuse of young people in the age range 19 to 24.
And Also:
4. Attitudes of current postgraduate students in the age range 19-24 to drinking alcohol and managing alcohol intake.
5. The level of knowledge/awareness of postgraduate students of the health risks associated with excessive alcohol consumption.
6. Student perceptions of their own drinking habits and that of family members or friends, including any financial implications.     
You are asked to prepare a research plan to address the ‘No Alcohol’ Institute’s requirements (bullet-points shown above). In this plan, they expect you to undertake exploratory secondary research, and design a research instrument for primary data collection (questionnaire), for a sample of University students in Leicester.


RESEARCH TASK
You will need to consider what exploratory secondary research would be useful here and how it might contribute to the later part of the study – the design of the questionnaire (quantitative survey). For the primary research, you will need to comment on sampling and respondent choice, on the research method taken (quantitative survey-questionnaire) and the specific insights that the proposed research can offer.  Some consideration of the dimensions (issues) that the research would focus on is also important, and how the data generated could be of value to the ‘No Alcohol’ Institute. 
PREPARATION
As preparation, you need to consider the task, do some background reading on the context (secondary research) and prepare ideas on the key areas noted in the task.  Preliminary secondary research is needed so that you understand the patterns of alcohol consumption in the UK, some of the current behaviour and lifestyle trends and how that links to the health/financial issues of young people in the age range 19 to 24. Your secondary data collection and analysis should focus on addressing bullet-points 1, 2 and 3 ONLY.
Also, you are expected to demonstrate knowledge of the required research design, to be able to explain different parts of the research process logically and to illustrate all those elements in a relevant way in this case.  Some reference to key authors is advised when considering sampling method, approach to data collection and potential data analysis.





NB “No Alcohol” Institute is an entirely fictitious organisation invented solely for the purposes of this case study.

EACH QUESTION IS COMPULSORY - YOU MUST ANSWER BOTH QUESTIONS
You are expected to offer focused arguments that show knowledge of the research methods involved, and that distinguish different stages of the research process appropriately.
QUESTION 1
i. Referring to secondary sources on awareness and the consequences of alcohol misuse, discuss the key data patterns that you have identified during your preparation (secondary data collection) and you think would be important to help the ‘No Alcohol Institute’ take decisions and implement their plan. Illustrate by referring to specific examples of useful data.
ii. You are also required to comment on the usefulness/relevance and reliability of the sources you identified.
											(50 marks)

QUESTION 2
i. Develop a short a QUESTIONNAIRE for a QUANTITATIVE survey.  Write SIX to NINE questions in total (two or three questions, for each one of the 4,5 and 6 bullet-points as seen in page two). Please note, that you SHOULD NOT collect ANY DATA.

ii. Give a brief outline of how you plan to collect the data (also, where and when). Explain your sampling approach and justify why you chose that approach. Identify how the data you would collect can help the “No Alcohol” Institute.
											(50 marks)


MARK5069 – On-line Assessment Marking Criteria
QUESTION 1
Comments on specific secondary sources identified prior to the assignment submission are required, and you should draw out relevant ideas from them. Excellent responses should be able to link key patterns from the exploratory analysis to the focus in main data collection. Specific, reasonably current sources relating to the UK should be noted and cited, providing comments on the usefulness, relevance and credibility of those sources identified as well.
A good response should also identify key issues related to alcohol awareness in the UK and clearly identify any related health/financial issues. In addition, better responses would hopefully take account of the Leicester context and would bring in local data or regional statistics. Also, a more coherent focus on data relating to specific individual behavioural choices relating to lifestyle would be expected to feature.

QUESTION 2
This is a practical ‘how to do it’ question that gives you the opportunity to apply the lessons you have learned in class. Your answers must take into account as many of the questionnaire design steps as possible (those ONLY applicable), i.e.: “specify the information needed”, “specify the type of interviewing method”, “determine the content of individual questions”, “overcome the participant’s inability and unwillingness to answer”, “choose question structure”, “choose question wording”, “arrange the questions in proper order”, “identify the form and layout”, “ reproduce the questionnaire”, “eliminate problems by pilot-testing”.
Remember, that the overall direction(s) of questioning should be indicated by the research problem and aim as described in the case study.  Emphasis should be put on unbiased question wording and creating a logical flow of topics.
In a basic response to the second part of this question, the data collection process should be outlined and logically linked to the brief. Some indication of relevant respondent profile(s) or characteristics is needed, and choice of sampling method must be articulated: there needs to be one clear, relevant sampling method identified. In the last part, you need to link some of the intended data to be gathered to the client’s likely decision-making needs.
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